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The Basics of Starting a Business 

Having been authored by Tom Tauli on the 2nd day of September 2009, the article ‘The 

Basics of Starting a Business’ recognizes the fact that most efforts directed towards starting 

businesses eventually proof to be futile. The article commences by affirming that there is hope 

for turning the high prevalence of failures associated with starting businesses to success. Tauli 

acknowledges the fact that businesses have no common features and therefore they have 

problems and opportunities that differ according to each kind. Even though he has this element in 

mind, he still goes ahead to state that there basic steps that could be implemented universally to 

ensure that starting businesses turns out to be successful. These steps include; writing a business 

plan, providing the concept, raising capital, and choosing a legal structure.  This essay is 

designed to critique Tauli’s proposition on the Basics of Starting a Business.  

A careful perusal of Tauli’s introductory remarks on the article clearly indicates that it is 

an uphill task to have specific rules that make it easy to successfully start a business.  This is 

enshrined in the acknowledgement of the fact that different businesses are characterized by 

different natures including locations, purposes for being set up, brands, the consumer population 

and their main objective. This realization makes the audience that the author of this article 

addresses to know that at the first instance, there is no way someone could possibly come up 

with factors that can basically ensure success in the event businesses are set up due to the 

existing dynamism in the business world. One is therefore left with awareness that such basics 

could only be applicable where they are developed and tailored towards addressing issues of a 

specific business venture. 
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As regards the development of a business plan, Tauli says that “it doesn’t have to be 

formal or long- just a few pages is fine.” Sincerely such a statement is misleading. Knowing that 

a business plan is critical in starting businesses and the author having seemed to agree with this 

fact, it is irresponsible of him to tell his audience, who probably have no knowledge regarding 

starting businesses that the plan does not necessarily have to be long. This is because, a business 

plan has to be detailed and its length would entirely depend on its nature of operation. As much 

as there is an agreement that some of the business plans could turn out being short. A conclusion 

should not be made that all plans need not be long. 

The step of proving the concept is well put. However, there is a disagreement with the 

advice that the intended business proprietor should not find out viability of their intended venture 

from their close friends. It is wrong for the author to work with an assumption that all friends are 

liars and have no will to see to it that their counterpart’s businesses proper. On the contrary, one 

could be having a friend who is experienced in the field and willing to mentor the friend to 

heights beyond their achievements in the business. Following this basic strictly as put by Tauli 

may make an entrepreneur with such a friend to miss a mark while establishing a business. In 

this regard, the audience should only be advised to assess the friends that they have and choose 

e9the right ones to consult. Moreover, it is ironical that the article advises its audience to turn to 

friends at the capital raising stage when at the stage of proving the concept the friends should be 

put off. Well, this provision could positively work in ensuring success for starting businesses but 

only if the person starting the business can ascertain existence of friends who would not be 

offended to only be invited at the capital raising stage.  

In general, the article is largely vague in that it addresses the issue of starting businesses 

in a general sense. As much as the author has an important idea, it is essential that he asks the 
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audience to open up their minds for other rules when planning to start a business since the 

dynamism in the nature of the business call for application of dynamic strategies. The article 

should also urge the audience to accord entering into a business venture with the seriousness that 

it deserves since mediocrity would most probably end up in failure. 
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